
Unlocking AI
POTENTIAL:

SHOULD BE YOUR FIRST STEP

Voice conversations are complex, rich with emotional nuances,
context, and valuable business insights. Yet, many organizations
struggle to extract meaningful data from these interactions.
Speech analytics is not just complex—it’s costly, time consuming,
and requires specialist domain knowledge.

Enter CXEX’s AutoInsights: a powerful, scalable, and ready-to-use
solution designed specifically to operationalize post-call analytics
and unlock the full potential of your voice data.

In today's competitive landscape, businesses of all shapes and size
are increasingly turning to artificial intelligence (AI) to drive
efficiency, improve customer experiences, and uncover new
opportunities.
However, one key area often overlooked in the rush towards AI
innovation is the vast pool of unstructured voice data generated by
customer interactions.

The Challenge: Hidden Insights in
Unstructured Voice Data

WHY POST-CALL ANALYTICS

C O T U

C O T U https://cotu.uk
    

partners@cotu.uk



Why Post-Call Analytics Matters

Fast-Track AI Innovation with AutoInsights
By adopting AutoInsights, enterprises accelerate their
AI initiatives without getting bogged down in the
complexities of audio analytics:

De-risk AI Projects: Skip costly and lengthy internal
R&D on speech engine operatilisation, speech-to-
text accuracy and model training

Speed Up Time-to-Value: Leverage pre-built, API-
ready analytics pipelines to rapidly deploy
advanced AI-driven workflows such as claims
management, retention, fraud detection, voice
bots, and agent coaching. 
   

Extend Beyond Voice: Although primarily designed
for voice data, AutoInsights’ structured outputs
easily integrate with other text-based channels like
web chat, email, and WhatsApp, providing a
unified view of customer journeys.

Post-call analytics systematically transforms raw voice
interactions into structured, actionable insights. From
issue resolution to sentiment analysis, post-call analytics
uncovers deep insights that drive smarter decisions,
improved processes, and superior customer
interactions.

AutoInsights simplifies this journey by providing:
Structured and Unstructured Summaries: Ideal for CRM
integration, ensuring valuable insights are consistently
captured and leveraged across your organization. 
Behavioral and Emotion Metrics: Identifying emotional
drivers such as stress, uneasiness, anticipation, and
engagement to improve both customer experience (CX)
and employee experience (EX). 
Topic and Issue Identification: Automatically extracting
critical call topics, common issues, and emerging trends
to enable proactive business improvements.
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The AutoInsights 
Difference

Real-WorldAutoInsights is not just another analytics tool
— it’s a strategic AI accelerator. 

Here’s why:
Enterprise-Ready and Secure: Deployed
securely on AWS, GDPR, ISO 27001
certified and SOC2 pending, supporting
large-scale global operations
Comprehensive and Accurate: Combining
advanced natural language processing,
emotion analytics, and domain specific
insights.
Plug and Play integration; API first design
allows seamless integration with CRM
platforms, BI tools, and internal workflows

In an era where every interaction counts,
post-call analytics is foundational to any
successful AI strategy. By structuring
unstructured voice conversations,
AutoInsights helps enterprises quickly
leverage high-value insights to drive business
growth, improve customer experiences, and
maximize AI investments.

Ready to unlock your AI potential with AutoInsights? Contact us today and transform
how your organization listens to and acts on customer interactions.

Leading enterprises are already realizing substantial
returns on investment by integrating AutoInsights into
their workflows:

Conclusion

Success
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Claims Handling: One organization enhanced their
claims management process by feeding structured
voice data into their existing claims systems,
dramatically reducing speed to resolution and
enhancing claims managers with relevant,
summarised information. 
Personalised Retention: Another client ingests
historical conversation outputs, topics and insights
to proactively and reactively retain more customers.
Voice Bots and Virtual Agents: Another client
improved voice bot accuracy by incorporating
AutoInsights' rich call insights, significantly
enhancing customer satisfaction and interaction
efficiency. 
Knowledge Management: Enterprises use structured
call summaries to train their internal large
language models (LLMs), aligning customer
interactions closely with internal resources and
product knowledge.


